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Social Media ideas to promote your tours 
Sharing a lab tour on social media can be a great way to raise awareness of the work going on in laboratories and show the impact these visits have on young patients and their families. However, it can sometimes be tricky to know where to start, what to share, or how to do it appropriately. 
This guide is designed to support hospital teams by offering clear, practical advice on photography, language and social media use.
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Social media ideas
If you’re not sure how to share your Harvey’s Lab Tour on social media, it can help to combine a few elements into one post.
A strong post might include:
· a brief summary of the visit
· a quote from the child, family member, or staff member about what they learned
· a few high quality photos of the visit (for example, during an activity), with a short explanation of what is happening
You may also wish to include:
· a thank you to the staff involved in running the tour
· a note marking a first-ever Harvey’s Lab Tour or a return visit
Not every post needs to include everything. Even a short summary with a single photo can be effective when it clearly shows what the tour involved.

Ideas for videos
Short videos can also be a powerful way to share the experience of a Harvey’s Lab Tour. These can help bring the laboratory environment to life, explain activities and capture the reactions of young patients and their families.
Possible video ideas include:

• Highlight video showing key moments from the visit, such as putting on lab coats, looking down microscopes or taking part in a simple activity
• Introduction from the Tour Lead or a biomedical scientist explaining what happens in the laboratory and why the tour is important
• Clip of an activity or demonstration taking place
• Reflection from a member of staff about what the tour means to them
• Comment from a parent or family member about the experience, where consent has been provided
Videos do not need to be long or highly produced. Short clips recorded during the tour can be very effective in showing the atmosphere of the visit and the role of biomedical scientists.

Permissions and safeguarding 
Before taking or sharing any digital content, always confirm that:
· Written consent has been obtained from the child’s parent or guardian
· The family understands how images may be used (e.g. social media, newsletters, and websites)
· Your Trust’s local communications and safeguarding policies have been followed
Consent should always be informed, voluntary, specific and recorded.
If consent is not provided, no photos should be taken or shared.
Please note: Consent for Trust communications may not automatically cover use by Harvey’s Lab Tours or IBMS. If content may be shared externally, separate permission should be obtained and clearly recorded.
A template consent form, which covers permission for IBMS and Harvey’s Lab Tours to use images and stories, is available in the resources section.

Safeguarding best practice
When taking photos/videos, avoid:
· images that show distress clinical vulnerability
· identifiable patient information (e.g. wristbands, patient notes or screens)
· children photographed without a parent/guardian’s knowledge
· photos taken in inappropriate clinical areas
· photos taken without correct PPE, e.g. wearing gloves for activities
Whenever possible, focus on learning activities and staff/patient interactions.
Names and identifying information
Some families are happy for a child’s first name to be shared, while others may prefer anonymity.
Please follow these principles:
· Only use a child’s name if explicit consent has been given.
· Children should be referred to by first name only
· Never share surnames or personal details
· Avoid identifying information such as school, location or medical background
· If you’re not sure, use general wording like ‘a young visitor’

Staff identification
Many staff members are proud to support tours, but consent applies here too.
· Ask staff before including their name or photo/video in a post
· Avoid naming individuals who do not wish to be identified publicly
· Group photos or activity shots are often a good alternative
Photos/videos can still be shared even if staff prefer not to be identified. For example, images taken from behind, at a distance, or focused on the activity rather than on individuals




Tagging and Hashtags
Tagging the right accounts and using appropriate hashtags can help posts reach the right audiences. However, both should be used thoughtfully and only where they add value.
Who to tag
When sharing posts about a Harvey’s Lab Tour, you should tag:
· Harvey’s Lab Tours
You may also wish to tag:
· the Institute of Biomedical Science (IBMS)
· the hospital or NHS Trust hosting the tour
· relevant laboratory or department accounts, where appropriate
· partner teams involved in the visit, such as Play Specialists
Only tag organisations that are directly connected to the tour and avoid over-tagging.
Suggested hashtags
Hashtags can help posts reach wider audiences but should be used sparingly. You do not need to include every hashtag listed. Selecting one or two that best fit your post is usually sufficient.
Core hashtags
· #HarveysLabTours
· #BiomedicalScience
Healthcare and laboratory work
· #AtTheHeartOfHealthcare
· #Pathology
· #Diagnostics
Patient experience and children
· #PatientExperience
· #ChildrensHealthcare
If the tour occurred within an awareness week/campaign, or is related to a specific condition, you may wish to include a hashtag (where relevant). Some examples include:
· #NationalAutismAwarenessMonth
· #NationalPathologyWeek
· #BiomedicalScienceDay
· #HealthcareScienceWeek
· #STEM
Campaign or awareness week hashtags can be added when a tour takes place during a relevant focus week.

Share your story with the Harvey’s Lab Tour team at the IBMS
To share your story and be featured on our blog and social channels, please email harveyslabtours@ibms.org with your write-up and photos. Please send photos as high-resolution PNG or JPEG files, separately, not embedded in any Word or PDF documents. 











Examples of successful stories
Josh’s Lab Tour at William Harvey Hospital
This example works well because it clearly explains why the tour took place, walks readers through the activities Josh took part in, and includes quotes from both staff and family members. It does a really good job highlighting the two-fold impact of Harvey’s Lab Tours for young patients and laboratory staff.
Peyton’s Lab Tour at Royal Bolton Hospital
This story is effective as it documents a first-ever Harvey’s Lab Tour at a new site and shows how visits can help reduce anxiety around healthcare, supported by quotes from the child, family and staff. The high quality images also clearly show what is happening during the tour, helping readers understand the activities and making the story easy to follow.
Betsy’s Lab Tour at University Hospital Southampton
This example offers a step by step walkthrough of Betsy’s visit, supported by photos showing learning in progress. It also helps potential new sites visualise how a tour can be structured and what activities might be included.
Taken together, these examples show that effective social media posts do not need to be complicated. Clear summaries, thoughtful quotes and well-chosen photos can help communicate what a Harvey’s Lab Tour involves, while showing the value of these visits for young patients, families and the staff who support them.
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